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WIN SOME SPLAT FEST SWAG!

TWO WINNERS WILL BE CHOSEN 
AT THE END OF THIS WEBINAR



Eric Nebbia
Director of Digital Marketing



Jenny Maglio
Associate Director, Marketing Automation



Marketing Automation Master Class

I.

II.

III.

Master Lock/SentrySafe Automation Story
Challenges & Opportunities
Strategy Development & Execution
Results & Learnings

Your Marketing Automation Journey
Assessing your situation 
Keys to success
Crawl. Walk. Run.

Q&A



Master Lock, SentrySafe and 
Email Marketing



Challenges & Opportunities

Challenges

✔ No email program 

✔ Some data was old

✔ Where to start?

✔ Getting approval

Opportunities

✔ Robust data available

✔ Opted in records

✔ Cross-selling & Upselling



Objectives & Strategy Development

• Increase engagement with customers

• Build customer loyalty

• Sell additional accessories

• Upsell/Cross-sell best-selling products

• Create personalized touchpoints





Execution
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Dynamic content for 140 product 
variations

Personalized content and 
customized images

Modular email design prepares 
for future build efficiency



Results

Averaging 
4,000+ opt-ins 

per month

2X+
Industry email click 

through averages

Substantial growth in key 
metrics: website visits, 
leads to retailers, safe 

registrations and 
accessory purchases



Learnings

• Take your time with strategy 
and business case

• Content is key

• It's complex!

• Tips & Tricks

• Take every opportunity

• Plan ahead



Your Marketing Automation 
Journey





Keys to Success

Understand your Marketing Automation platform

Data

Plan ahead

Prioritize

It's all about the experience



Understand your Marketing Automation platform



Data



Plan Ahead



Prioritize



It's all about the experience



‘Crawl. Walk. Run.’ Mentality



Questions?

LinkedIn: https://www.linkedin.com/in

Eric Nebbia       Jenny Maglio
/ericnebbia/        /jenny-maglio-1ba08a3



… AND THE WINNERS ARE...




